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…an	  ongoing	  project
• Las	  redes	  sociales	  en	  sus	  diferentes	  modalidades,	  como	  recursos	  y	  
mecanismos	  de	  búsqueda	  e	  inserción	  laboral	  en	  el	  empleo	  y	  de	  apoyo	  
social	  en	  los	  jóvenes.	  R	  &	  D	  Project	  CSO02012-­‐	  36055	  -­‐	  Ministerio	  de	  Economia	  y	  Competitividad.	  	  
• PI:	  Carlos	  Lozares	  Colina,	  Universitat	  Autònoma	  de	  Barcelona
3OBJECTIVES
(i) Understanding,	  in	  the	  context	  of	  Catalonia,	  the	  role	  played	  by	  
social	  networks	  in	  the	  labor	  market;	  (ii) To	  examine	  labor	  market	  inequalities	  as	  a	  function	  of	  differential	  social	  capital;	  (iii) To	  analyse	  the	  mobilization	  of	  social	  capital,	  considering	  the	  role	  of	  agency	  in	  using	  contacts	  along	  the	  job	  search	  process;	  (iv) To	  apply	  a	  mixed-­‐methods	  approach	  collecting	  quantitative,	  qualitative	  and	  social	  networks	  data.	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Rational	  Choice	  
Theory	  (RCT)	  
Homo	  oeconomicus	  	  
(Becker,	  1992,	  
Coleman,	  1986)	  
Ordinary	  Rationality	  (Boudon,	  1996)
(Macro)
(Meso) (Micro)
THEORETICAL	  BACKGROUND
	  within	  structural	  constraints
-­‐ costs	  and	  benefits	  
-­‐ maximizing	  profits	  
-­‐ best	  choice	  of	  action.
Causalist	  models	  
Homo	  sociologicus	  	  
(Geertz	  1984)	  
-­‐ Psicological	  and	  cultural	  forces	  
-­‐ Socialization	  effects	  
-­‐ Cognitive	  biasis.
-­‐ broad	  rationality	  
-­‐ subjectively	  reasons	  explain	  actions.	  	  
-­‐ full	  information	  is	  not	  	  longer	  assumed	  
	  Accesed	  Social	  Capital
Agency	  	  
Mobilizing	  resources	  in	  a	  	  
purposive	  action
THEORETICAL	  BACKGROUND
	  Mobilized	  Social	  Capital
-­‐	  SC	  is	  rooted	  in	  social	  networks	  and	  social	  relations;	  -­‐	  SC	  is	  unequal	  distributed	  across	  social	  groups	  in	  a	  population,	  due	  the	  homophily	  principle;	  
Ordinary	  Rationality	  The	  Good	  Reasons	  Why	  job	  seekers	  use	  their	  Social	  Capital.	  (Boudon,	  1996)
-­‐	  Job	  seeker	  must	  seek	  out	  contacts	  who	  possess	  the	  kinds	  of	  resources	  
they	  need	  for	  their	  job	  search	  (Trimble,	  2012);	  -­‐	  Ability	  in	  mobilizing	  resources	  should	  be	  also	  significant	  (Lin,	  2001)	  
Rational	  Choice	  
Theory	  (RCT)	  
Causalist	  models	  
MIXED	  METHODS
Quantitative •	  Gender	  •	  Education	  •	  Professional	  Category	  
•	  etc.	  	  
Longitudinal
Social	  networks
Qualitative
EGONET	  QUESTIONNAIRES	  (250	  young	  Spanish	  adults	  from	  20	  to	  34)•	  Accesed	  SC	  •	  Mobilized	  SC
Audio	  recorded	  	  
life	  -­‐	  grid	  drawn	  by	  interviewed
•	  Labor	  pathway:	  
	  	  	  -­‐	  Principal	  activity	  
	  	  	  	  	  	  	  -­‐	  Secondary	  activity	  
	  	  	  	  	  	  	  	  	  	  	  	  -­‐	  Other	  activities
•	  Agency	  
•	  Perception	  of	  control	  
•	  Desire,	  Expectations…
7ANALYSIS
•	  How	  many	  contacts	  have	  been	  mobilized?
•	  Who	  have	  been	  mobilized?
•	  Which	  resources?
•	  Why	  those	  contacts	  have	  been	  mobilized?
	  Mobilized	  Social	  Capital
What is the meaning of “reasons”? 
Boudon gives the following general 
definition: When actors are confronted 
with a question they try to answer it “by 
making a guess, a conjecture, or by 
applying a theory or a general principle 
valid in many cases” (1989: 176).
•	  Composition
•	  Structure
network	  measures
	  Alteris'attributes
Accesed	  	  Social	  Capital
Set	  of	  Reasons
	  Beliefs,	  Expectations,	  Desires
Subsample: 9 interviews, 5 men and 4 women, 27 to 
31years old, Barcelona
GENDER
PROFESSIONAL 
CATEGORY
PROFESSIONAL 
CATEGORY
PROFESSIONAL 
CATEGORY
HIGH MIDDLE LOW
 EDUCATION  EDUCATION  EDUCATION  
M high middle low high middle low high middle low
 EDUCATION  EDUCATION  EDUCATION  
W high middle low high middle low high middle low
High
Low
Name Age Gender Mobilized ties Weak and strong ties Resources
J****** 30 Man 5 Strong Information and influence
N*** 29 Woman 5 Strong Influence
A*** 30 Woman 3 Strong Influence
Q*** 29 Man 8 Strong and weak Influence
M********* 27 Woman 8 Strong and weak Information and influence
Me*** 31 Woman 12 Strong and weak Information and influence
M*** 30 Man 10 Strong and weak Information and Influence
J*** 31 Man 19 Strong Information
Da*** 30 Man 19 Strong and weak Information
Use	  of	  contacts
9Expectations	  
(…)	  I	  knew	  since	  I	  was	  kid	  
	  what	  I	  wanted	  to	  be.	  	  
I	  always	  thought	  that	  my	  objective	  	  
was	  to	  became	  Professor.
Strategy	  	  
(…)	  My	  father	  was	  manager	  in	  	  
a	  french	  bank.	  	  
Through	  his	  contacts	  He	  got	  to	  	  	  
know	  	  
the	  dean	  of	  the	  college	  where	  I	  was	  
studying.	  
(…)	  He	  was	  crucial	  at	  that	  a	  stage.
J.,	  Man,	  30,	  	  Barcelona Mobilized	  SC
Occupational	  status/category:	  	  Employed/	  high	  qualified	  job
Education:	  University	  degree	  or	  equivalent
(…)	  Even	  with	  the	  best	  
education	  	  
you	  have	  to	  know	  	  
[the	  right]	  
people	  to	  get	  their	  trust	  and	  get	  	  
a	  job.
Beliefs
Strategy	  	  
(…)	  I	  did	  many	  contacts	  	  
inside	  the	  college. 
Mobilized	  ties:	  	  5	  
Resources	  Information	  and	  influence	  
Weak	  and	  strong	  ties	  Strong	  ties	  Accesed	  SC
Structure	  128	  numer	  of	  ties	  	  (33.7%)	  
Composition	  Heterophily	  (education	  and	  professional	  category)
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D.,	  Man,	  30,	  	  Barcelona
Occupational	  status/category:	  	  Unemployed/	  low	  qualified	  job
Education:	  Obligatory	  education
Expectations	  
(…)	  I	  just	  want	  a	  job.	  	  
Something	  more	  	  
stable…
Strategy	  
(…)	  I	  always	  ask	  for	  
job…always…
Mobilized	  SC Mobilized	  ties:	  	  19	  Resources	  Information	  and	  influence	  
Weak	  and	  strong	  ties	  Strong	  ties	  and	  weak	  ties	  Accesed	  SC
Structure	  138	  numer	  of	  ties	  	  (36.4%)	  
Composition	  High	  Homophily	  (education	  and	  professional	  category)	  
Beliefs	  
(…)	  If	  you	  do	  not	  move,	  
nobody	  is	  gonna	  getting	  
you	  a	  job…
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Conclusions
(i) Accesed	  and	  mobilized	  contacts	  need	  to	  be	  both	  explored	  to	  understand	  the	  action	  of	  social	  capital.	  	  (ii) Agency	  is	  salient	  in	  the	  process	  of	  mobilitazion	  of	  Social	  capital,	  actions	  determine	  differences	  in	  job	  outcomes.	  	  (iii) Considering	  Reasons	  in	  the	  use	  of	  contacts	  could	  explain	  some	  regularities	  at	  a	  macro	  level.	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Thanks! 
mattia.vacchiano@uab.cat
